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(2)01. A sat eltlhiet ema ima gtee nepol riefy i irorhst el rmyirca eint Syri a h
State (I'S) militants.

(1) expell e (2)destro) (3) memor i : (4)engaged

(4)02. We were eager to heahre trheeceannouncement of th

(l)el evat « (2)cancer (3)bot her (4)winner
(2)03. There are certain ehimge® yowrcamidg to incor
for it.
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(l)variet) (2)routi ne (3)concl uc (4) majority

(3)o4. What do youewmgse whemorjkidgi ng the qu
(1)di pl ome (2) motto (3)criteri (4)rhetoric
(3)yos.* killed the daatg’eriss od pmawerels swag gd itn

tion.

(1) Wel f ar ¢ (2) Grief (3)Curiosi (4) Satisfacti
(2)06. Whales, dol phi ns, hpeorr pmoairsiense, asneiantasl,s waarler us e
(1) bonus (2) mammal ¢ (3)advert:i (4)fl akes
(4)07. Criminal groups operatiagdf hemoBoutht Amehec

rout es.
(1)rotate (2)1 ament (3)certify (4)smuggl e
(1)08. When you treat youue _their _omiinihormses psehcaw kyi
(1) empl oy ¢ (2)expensc (3)experi: (4)exchanges
(4)09. The student must | eeavwe Iflorbec amptues fionr 1cO ansisn.
(1l)yet (2) but (3)and (4)or
(2)10. My teacher suggested that | _ harder .
(1)to st uct (2)study (3)studi e (4)was studyi
(3)11. My brother _ .in the heavy rain on his
(1) caught (2)was cat (3)was cal (4) had caught
(1)12. A healthy diet can. prevent a child ____
(1) from (2) at (3)of (4) with
(4)13. Different from full-ti mebw etaltehelrsuyr .adj unct
(1) pay (2)paying (3)to pay (4)paid
(2)14. Kenting National Park is a visit.
(1) worthy (2)worthy (3)worth « (4)worth of
(3)15. The boys saw the ginlheamdariker dog _ __ w
(1) who (2) which (3)that (4) whom

The business of beauty colmu<sisntes dbmagrani waktAlean tsigen
ts to stay | onger, and aebpagé¢éeygnpagwaansuwassdhel r
ee the first 1®6iss America”

From the midryo betet20kthectenywhhegaen I n 1951, the
s start in London. Mi s s Uali viem s9 ®@@® gamd i Mi sl99 5Ra r tMh
18t he four most famous international beauty cont es
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Through the years, controwaarnsyeclhapld9esdrawaeman edo e e

swimsuits as it only callssuattamidi eh2hgenéngs8blcad®
changes in the beauty contaesetaswoortlhde.r T dday ,j uwa mearp p
gence, speaking ability, poise and talent.
(2)16.(1)crec (2)crowne« (3)crowni (4)to crown
(3)17. (1)tur (2) coming (3)popping (4)l ooking do
(2)18. (1)cor (2)are col (3)have c« (4)are consid
(4)19. (1)dev (2)resol v (3)appeal e (4)objected
(1)20. (1)the (2) howeverlt (3) meanwhi (4) moreover
Luxury goods makershave | oergavakuefi €Chenesbdugenasart
Cartiercwascheancy Bain estimated utxluaty Qlhiodess-s op wr
but also for their willioghespatbospapomotewhbah th
pair of |light brown SalvatbeieogFeolagamo4Campleacleaat
run by e-ret aiid elre X9 ut. taormnt hved t iathd m'prd cEBur dp&k ewi s e,
of Kering' s Gucci, a | ighedpiBOkpleeatemer tohslli géatl
the same price as a similar bag in the U.S.
Several forces are fuel iomog st e omr iEuea ogplei'd ess .moSal e

have been damped bythe govas nmemhbeédsgiaimt 4 gir aifn g .c am
sumption taxes on |l uxury @codhyg Imaoundlcralicsh G isshhdohpy amic
overseas. Left with stackisd osft ouwnesso !l dhingehr- cetnadn doirsaen dis
they rarely had to do earlier: price-cutting.

Some di scoumdemngtiazst endurxery houses try tds aalodrndg wiot
their pei dasnnglkar price cuts of asnmAphias ahalain o mhiv
held in the eastern city imnfestampepzadhau, Guccdrsd iweg et d
hour sal e atfar dimttedki raghdp ibaauedsdr yaposteidnon the wi

(3)21. Which tohfe tbhees tf otlil?2olwel nfgori st hi s passage
(1)Luxury Goods: Global Trends and Prospects
(2) Purchase and Consumption of LuxuryGoods
(3) Shhh Luxury Goods Are Discounted in China
(4)Chinese Desire for Luxury Goods Expands at Ra

(4)22. Which NDOB trheadond | foavn nlguxwry brands to highl
(1) The Chinese have strong desire for luxury goo
(2) The Chinesteéohpay meeer whhbi Wgstern consum
(3) The Chinese buy a si gmioflidc gntobpridparti on of a
(4) The Chinese government ifngl byuyssunpepper tthefr@er ei gn

(1)23. Which NOTighe dldmowexngmplse of di scounted gooc
(1) Cartier watches. (2)erdr esses and shoes.
(3)A Gucci |l eat her sh 4Sal vatore Ferragamo Car |
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(2)24. Which of the foll dwinndgerisstracttebdg’e s st npmeagti a
(1) Succes: (2) Low- ke (3)Hi gh-pr ( Wnderestimated.
(1)25. Why do high-end brenids Chitnahe prices of th
(1) To solve their inventory probl em.
(2) To attract more consumers from overseas.
(3) To promote the government' s antigraft campai
(4) To satisfy IEhg@meappeittsseemeors 't heir produc
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