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(s)oa2. of mateet adctigiovidtsi ¢es. aWherssteme | &
more willing to make purchases.
(1) Definii (2)I nter act (3) Consumj (4) Persuasion

(1)02. Many countries now smed ddmpgarsi eosn tchaatboenx ceed
(1) emi ssi (2) per mi s (3)tempt at (4) omi ssi on

(1)03.0nly when big corporadadamntshd udddildt yt hreag al Isy ct
pansion and growt h.

(Dobligati (st i gma dempat hy 4specul ations
(3)o4.In the ______ aodapowiasi caf erppeetedens a
(1)dupl i c: (2)torped:¢ (3)parl anc (4)concierge
(4)05.To call for attent ibolne,mst hoef nuenwesmprleopyommetnt and.
(1) bri mme: (2) presi d¢ (3)remitt« (4)highlighte

(1)06. The engineering teamnhtallie expeeli epoedt sefverad
success.
(1)setbacl (2)fall bact (3)kickofi (4) payoffs

(1)07. The differeatce dfet wteathi $thieend i 9sg_ it _rat her i

be made.

(1) margi ni (2) mari tin (3) pompou: (4) psychic
(4)08. The Il ong-standing _ __kes the c dragaeavteietni drhei n w
ket fierce.

(1)fiasco (2)novice (3)norm (4)feud
(2)09. We cannot accommodattdhesuch a | arge aouUdditéerec ;e
(1)candor (2)capaci (3)reliant (4)renewal
(2)10. Al most al l stores now nalnieorw hcaunsdti osnee rtsh etyo agreet
(1)regi me (2)refund (3)rehear: (4)resort
(3)11. 't is hard to r eesaitseedloynedensi ed, it may _ar ibsue

(1)altitut (2)exil e (3)i mpul s« (4)oat h
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(1)12. Most of the movie was filmesadeinest wer®t ddin@, o

(l)exteri: (2)extring ( 3gafdee (4)remot e
(1)13.To help their students ipnmteravieewd elay hiem\si tair im

terviewer s.

(1) mock (2hoar se (3)infinit (4)obstinate

(3)14. Even though the fir sftr osnwmraviely fhoaldl oaw-sutpr osntgu diine
findings.

(1) bans (2)cl asps (3)refute: (4)salutes
(4)15.1t¢ jwust _ en ohanei ndraiedn ciam tleaveaal

tal k to.

(1)dragget (2)enteret (3)fl owed (4)occurred

(2)16. Many | obbyists ur ge nt loavters uLf8f ryaeegae s_ ol d.

(1)to be (2)be ext (3)extend: (4)will exten
(3)+17. _ ____ the distoed eventuhbel pgewebahati
(1)l n spit (2) Al t houy (3) Despi t (4) Even thoug
()18. on and omattmesspeakddendisd domateds
(1) Droned (2) To dr ol (3)Droni ny (4)Being dron
(4)19. Jason was a musi ci amgraanpdh edda nfceerr .t he school

(1) Not only he compos (2)Only he did not compos
(3)Only didn' t he co (4) Not only did he compos

(4)20. __ from col I moyedi n ot Ne wl &toeg KL DOst a
(1) Graduat (2) Graduat (3) Graduat (4)Having gr a
(2)212. i ts | ogti,cailt diess isguprypordiassién gh fitshuastb ht
mar ket .
(1) To gi v (2) Gi ven (3)Giving (4)By giving
(1)22.1t¢t is _ otnladt s@lolr tsi teiveaeins support
(1) of grei (2)for gr (3)by grei (4)great iempo
(1)23. The anthropologist has beenrldokdog yhowWw ttihe
(1)whose (2) which (3)where (4) what
(2)24. Seeing the boy _ _ hi m up ioninie dhiiast ebliyk.e, hi s
(1)to fall (2)falling (3) fell (4)fallen
(3)25. We would not have toenmspemodv siof mwech ti me f i xi_
(1)can cat (2) have ci (3)had cai (4)caught
(1)26. The new dance has made an appemursinc eT\V ns lpowsu
(1)such a: (2)as far (3)such 1 (4) much alike
(3)27. Doing so little isour _best to_mgkeinhbeuptroly
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(1)not as (2)as | ony (3)no bett (4) more or | e

(1) 28. many popularristgndndéesyinati pps] utbkbids

(1) Compar (2) To comj (3) By comj (4) Compare wi
(2)29. your hand if ymewovk” egrercuseedYohe f ey
(1) Ri se (2) Rai se (3)To ri st (4) To raise
(4)30. Some socialist countries hdveohi'gher iikrecdame h

tion all paid and taken care of.
(1)it’ s (2)is worf (3)is wort (4)it’ s wel |l

Behind every great brand thesughvahonabhéeésooi aAsbeg
benefits that Dbrands may JIXIfeoart ec,o ntshuenye rc apnr3 &t lbsad iaocnt.
regulation is the consumey 'gsodbdsesdngprodrecitd @snn. a@fai
pl ays a ®@8Bamd mail®imngp standards inothdsr égel dt agn iy
brands? Even without a r eignu-lbautiolrty ntaocnkse sruaonhpnetr, @ tbior basnc
need of brands to create rafn@WUfnoari ntthaeinm tcou sgtuoantearn tleoey
These &a%teo tehmnesur e that their produwcyt st deo qrodd mapd & luir
want to continue business with these brands.

(4)31. (1)vic (2)chari si (3)sympat| (4) mechani sm
(3)32.(1)vet (2)restricu (3) assume: (4)retaliated
(1)33.(1)enf (2)victi mi (3)paraphi (4)abdicating
(2)34. (1) bet (2)incenti (3)fugitin (4)acquittal
(4)35. (1)¢tri (2) parasi i (3)confrol (4)endeavor s

Anice hotelis a temporaryckeset off mzete36uipeathosimd & r a
temperatures during const3rfcomisomaamd soper &toinem r uTh
tel's season short. Constsnecwioantlypicarmp agcthbedi arsd
38constructing an ice hotelbuisl dnomg, |biolrdiimd emat e
have to be reconstruct 880tevehg oparat dhss ik aomti e
goal s, the owner can simphg 4i0®itt b heo blwuil dd ingg mted t p

The wall s, fixtures, andnpfaictt teidn g oavr, e amad e r en thied al
known as snice, which takbsithebpl htehofemortar 1in
(2)36.(1)tol (2)depend: (3)prospel (4)overl ooked
(1)37.(1)¢tir (2) 1 abor (3) money (4)energy
(12)38.(1)Alt (2)Becaust (3)Until (4)Unl ess
(2)39. (1) ad\y (2)detri m (3)redund: (4)residual
(3)40. (1) bui (2)believi (3) 1 eft (4)t hought
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I n the eraof Facebook and &xiudgbehablramge buThids nig

supposedto turn out. A dectalde argroi weols to fc oanprmenw ego Iw
hired creative agenci es amds atrhm eewsg bdutt etchhen od iogii tsa |
stickiness, andlifompgmaffibamanabegamButhdespite rall w

little payoff.

As a centralfeature of thei bettsgonhawhsatrasegyteoaom
thinking went |ike this: 8Boteabfmedi arwduk doakl owe
directly with customers. ectedowitaol dhemeimngreat ¢i
hub for a c¢ommuBustiyn eosfs ecso ohsasvnep i snsvueisntge dt hbiisl Ivii si on.
ated meaningful consumer sieemer ¢t hanki madel brhads,
gone wrong?

To solve this puzzle, we reemed hteoy rbeamerkb @rh rtotuagth hr
a set of technigues desighaeld techberokogieschhveaernandt
net works but also dramat ilcadrloywdasl trneowve ds enrowe causl twerrey
vator s —af phentomeemon call ed cr owd-ecsulotfu+barha nGdhiontvgd € b o
work and which do not. I fcaea Gndgeret and owhogwd+ranmlde
fall-eaand lvabhat alternative brandding. met hods are empc

Thosewho are known as cul towr &lo iedd®evcat wres aaf pacroay

ment that it'" s Iimpossiblecfibtrucempasi ekr ¢at eoegea
conventional brandi ng moded-eduv/ittu raacte Wwarmal nydb/megk g s w e mi
approach, brands can col | anbdarhetiea widteho | corgd veds- d winl tt thre
(2)41. What is the main idea of the passage?
(1)Crowd-culture is the subcm$tofr ececndeeret apreche @iXxC
(2) Fusing in crowd-cul turodi alr ameddinag kerremdiersg.a n
(3) Traditional branding efheytareadi et mbireedf fe
(4) Soci al medi a have becoentei aa. di sruptive force f

(3)42. According to thealOpfarsusseaye, which of the foll
(1) Soci al media provide tihelplratl fadrn mnfsdiri plsu wii t és
(2)Crowd-culture developments transform how bran
(3)Digital crowds form tbhgeithexoldsbusinassuwes|
(4)Businesses find it hatryd amd cenmpeerttea iwi mehn tt hteh d-

(2)43. Theagwarnd t drecd i rst paragraph is closest i n me
(1)i mportant source (2) common | anguage
(3)crucial technique (4)branding stickiness

(4)44. According to the pastsrgtegwhiscshmodstither ¢dodmm
(1)Launching more branding campaigns.
(2) Targeting at | oyal <customer s.
(3) Promoting cultural diversity through new digi
(4) Making branding relevant tocrowd-culture phen

(1)45. According to the pasd@mge, what can be most p
(1)Businesses may continuientexpa&cd ewmmcti nigntfean hat ec
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(2)Crowd-culture can be atfad, obuti nvesitsmemodt wor
(3) Soci al media are now faoabBpbpgidahéewnwave of res
(4)Businesses can regain txlpeirrnm smdme wtourk oy thiar inre

The Ol ympic Games has its owmpifd afgl agrdi ¢ hryaning € d ,u s
opening and closing cer emoati etshe Tfhier Otl ynpy mp ihy m@a rhe
Greece. The |l yrics were wreitt,t eKno sitn sGrPead ka nbays , Graenedc es
ras for the 1896 Games. Thé fhymal wygs anotpt esled fadgalis

I'n 1954, the I nternationalrlOiwimgpé cc €Cmpent it t ie@en (1 @K
Ol ympic ant hem. From the 292 d4ooMeshaebmiSptisdk ffloe
, with |lyrics extractedlIlfyr pompRilmdar 'Mos eodes . ISpiwa
alties resulhtoesde ni nasi tt hnemto likkanicnidahces Oé gdnpicha ol d San
pl ayed and sung at the 54tm 11068SéexnsiTokyodxedut iwae
stration thatAXxeC snegmpest ePd dimigdee di assh hel oflheéeci al a

approved. The Olympic antmgmcwae moinn ®ts e Roame ¢ WO
time it has become an estabTheh®dympit €Ghat her Ot g
although it is often referred to as the Olympic hy
I'n addition to the Olympitt ihymnhen@lktymmia¢c Gamé e ms
Games, the winner' s nati otnhaei ra nftlhaegm ifso rh oeiascthe de vienn
Ol ympic rules, national ant memengamnott almesei ngngemet

ened version of their antehnetm tthoa tb et hpelia(ylepda raitic et ihpey nGQ
sion of the Olympic Hymn msmagpvehadtseni notkeaveéoamgdid

of their national one i f2t@Gameso theofser mé&Emr S @ xiaenp
known as the “Unified Team” woaind twheen evers ea tmemisern
pl ayed.
(1)46. What is the best title for the passage?

(1) Anthems in the Olympic Games.

(2) Ol ympic poets, musicians, and composers.

(3) The establishment of | egal Ol ympic charter.

(4) I nternatiomnsali npalhiet iCd aylmpriecl a&Gaime s .

(3)47.1 n which year was tnheed oifnf itchiealOIlQ/lnypnipci cG aametsh?e

(1)1924 (2) 1958 (3)1960 (4) 1992
(1)48. Why was Michael Spi s®@kympi womkt hem?adopted a

(1) Spisak wanted to charge a | arge amount .

(2) The lyrics were translated and not understood

(3) The tone was too modern to be accepted at tha
(4) Spisak could not settlper caperatws.ui t with Pindar

(4)49. Which of the foll ownhbem8 true about the Sam

(1) The song was completed and first sung in 19514
(2)lI't was popular for a few decades between 1896
(3) The song became an assétnsef the royal familie
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(4)Using it as the officialeeanitnhgem was approved

(1)50. Which of the foll owirntgi ciispanrtuse ianb otunte nQltyi nopniac

(1) These played national &ahtmems are shorter tha
(2)“0Ode to Joy”has been the&l mmepi cpopul ar nationa
(3) The national anthems sumglinvehsei Olhgmpi cs mus
(4)All participating athlthesawamdg ¢dree momwmiwas nat
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